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TRENDSPOTTING STUDY
Eat, Drink, Repeat: 

The Food and Beverage Industry’s 
Brand Impact in Indonesia



Get Filled Up With The Latest Trends

This report aims to provide the food and beverage (F&B) industry with an understanding 

of the potential consumers’ behaviors. The report focuses on what kind of food or 

beverage netizens talk about and how they talk about F&B in general on different social 

media platforms.

Furthermore, the report could be a guideline for brand owners, media agencies, and 

other F&B industry players to see updates and opportunities based on conversations in 

social media platforms in escalating the business level.

In terms of media type, this report includes materials from:

Social - Such as Twitter, Facebook, Blogs, Forums, Youtube videos, Instagram posts

The date range for this study is April 15 – May 14, 2021.
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The Buzz for Food, the Buzz for Beverage
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The Science and Art of Social Media Conversations

General conversations about food and beverage (F&B) in social media platforms 

roughly reached more than 25K social buzzes.

What’s in the Hot Pot?

President Jokowi’s speech that went viral on May 8 is the ‘hot pot’. The President 

promoted Indonesian local cuisines, including “bipang ambawang” which is roasted 

pork from West Kalimantan. Being a country with the world’s largest Muslim population, 

the mention of the non-halal food by the President caused an uproar among Indonesian 

netizens. Clarifications from several government officials on the matter also drove 

comments from netizens.

May 8 (3K buzz)
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General conversations about food and beverage (F&B) in social media platforms roughly 

reached more than 25K buzz.

President Jokowi’s speech that went viral on May 8 is the ‘hot pot’. The President 

promoted Indonesian local cuisines, including “bipang ambawang” which is roasted pork 

from West Kalimantan. Being a country with the world’s largest Muslim population, the 

mention of the non-halal food by the President caused an uproar among Indonesian 

netizens. Clarifications from several government officials on the matter also drove 

comments from netizens.

The Buzz for Food, the Buzz for Beverage
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As people were not allowed to “mudik” 

(homecoming) for the Eid holiday, 

President Jokowi suggested that they 

could order online the local foods they 

missed during the time they could not go 

back to their hometown.

One of the foods mentioned is “bipang 

ambawang” from West Kalimantan. It 

triggered controversy as “bipang” is 

known as roasted pork, though it can also 

refer to a kind of rice cake like what the 

President’s spokesman Fadjroel Rachman 

tweeted about.

Diner Diversity:
Understanding the Halal Diet

Meanwhile, the Minister of Trade, 

Muhammad Lutfi, explained that the 

President aimed to invite Indonesian 

people to love and buy local products. 

The speech was made during the Trade 

Ministry’s event titled ‘Hari Bangga Buatan 

Indonesia’ (Proud of Indonesian-made 

products Day).

Likewise, the Presidential Office (KSP)’s 

expert staff member, Ali Mochtar 

Ngabalin, also said that there was 

nothing wrong with the President’s 

statement because he is the President of 

all religions in Indonesia.
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Eat, Pray, Love: The Beauty of
Religious Dietary Requirements
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Some netizens felt insulted that the 

President suggested to order non-halal food 

during the Ramadhan period. However, 

many other netizens defended the 

President by arguing that he did not only 

address Muslim people because Indonesia 

is a diverse country and that the Eid 

celebration coincided with the Ascension 

Day of Jesus Christ which is a celebration 

for the Christian people. 

At the end, the Halal label has been a concern 

for people in selecting food and it could be 

attention for Food & Beverage brands in 

presenting and promoting their food and 

beverage products. In addition, In addition, 

the right moment should be considered in 

selecting food promotion.
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Armed with Midas’ Touch:
BTS Turns Brands Into Gold

The star of South Korean boy 

group, BTS, still shines like a 

diamond among netizens. The 

group’s popularity prompted 

leading fast-food restaurant, 

McDonald’s, to offer a global 

collaboration. Through the 

collaboration, McDonald’s Global 

would launch a new meal called 

the BTS Meal, which would be 

available starting May 26, 2021, in 

50 countries including Indonesia. 
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Some social media accounts that seem to 

belong to ARMY – the official fandom 

name of BTS, garnered significant 

engagement from tweets mentioning 

BTS’s collaboration with several renowned 

brands, including McDonald’s. Though the 

tweets do not necessarily highlight the 

collaboration with McDonald’s itself, but 

considering the high traction they gained, 

McD x BTS campaign in Indonesia which 

would start in June 2021 is worth 

anticipating. 

The collaboration with popular artists has 

been an good concept to be applied 

however, you must remain selective in 

choosing the ‘right’ and ‘appropriate’ artist 

with the brand.
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Effortless But Cashless: No Money, No Cry
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Alternative payment methods are heavily promoted in the Food & Beverage industry. From 

bank to e-commerce and telco provider, all offer various benefits alongside their cashless 

payment services for hassle-free F&B shopping or dining experience.
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Grub And Go: Moving Towards A Cashless Society
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Cashless payment is netizens’ preferred 

payment method for buying food and/or 

drink, including via online food ordering 

platform. Netizens obviously love how 

cashless payment services give them various 

benefits like discounts and cashbacks, aside 

from being practical.

On the other hand, the bad news is 

netizens also face technical issues with 

the cashless payment services. They 

complained about e-wallets’ top up 

problem, error in EDC machine and being 

unable to use cashless payment in online 

food ordering platform.

In other words, ease of transaction and 

technology development are the main 

factors in increasing public trust. In 

addition, the many choices in digital 

payments can be a plus point for a 

brand in the eyes of the public.
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Added Value Experience:
The Magic of Food Advertisements
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Various foods and drinks are used by brands of different industries to engage with 

netizens in social media, often in a quiz or giveaway or as information. It has been a trend 

and those believe that ‘FOOD’ could attract more people’s attention to see their ads.

The industries include mobile game, automotive, telco and even on-demand platform. All 

the posts gained hundreds of comments from netizens. It could be the opportunities for 

Food & Beverage brands to engage and collaborate with other industries.
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‘Ad’ Got You Under A Spell: How Food 
Advertisements Open Consumers’ Wallets

Despite the various posts about food and drink from various industries, super app Gojek’s 

giveaway post has caught people’s attention. Gojek asked netizens about the food that 

reminds them of special memories.

A bunch of comments from netizens bring up the topic of family-related memories. Many 

netizens answered home-cooked meals as their favorite food, while others mentioned that 

foods they once ate together with their families are their favorites.

On the other word, food is still a prominent attraction for people and opens unp. 

opportunities for collaboration with other industries. 
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Go Local, Taste Global

A ‘Local Taste’ becomes a new business driver in F&B Industry. The new trend is 

encouraged by Indonesian government’s effort to promote local food and also in line with 

the homecoming restriction policy.

Many of people start to miss the local food from their hometown and home-cooked meal. 

In addition, this could be an opportunity for culinary business to explore new menus 

inspired by local food and make them available for the wider society, for example by 

opening new shops outside the area or enabling long-distance food delivery.

What Isentia Can Do To Help Clients

We have created many Trendspotting Reports which identify any potential trends in 
various industries. In addition, understanding the consumers’ needs could be easily 
reflected through a Brand Health Study  focusing on people’s preference, what 
people like or do not like, and other variables. 
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Show Your Super Powers
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The popularity of South Korean boy group BTS is really over the top and leads to a 

collaboration with top fast-food restaurant, McDonald’s. On the other word, the popular 

idol has ‘POTENTIAL POWER’ to attract more consumers in certain segments. 

Therefore, Food & Beverage industry can make use of a good endorser to boost brand 

image and even sales.

What Isentia Can Do To Help Clients

Insights from trendspotting reports is a potential way to find out the ‘TOP 
INFLUENCERS’ for brand owners. Isentia can advise clients in finding the 'right' 
and 'appropriate' Influencers for their brand and products. This is not only  
determined based on the number of followers they have, but also considers the 
level of engagement with the brand, the level of correlation with the brand, how 
high the positive response received by the influencer is to the image formed by 
the influencer. In the influencers space, NUMBERS  ALONE ARE NOT EVERYTHING.
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Dawn of the Digital Dive
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Cashless transaction has become more crucial amidst Covid-19 pandemic to prevent the 

spread of coronavirus. In F&B industry particularly, the rapid growth of online food ordering 

service also boosts the growth of cashless payment method. The Food & Beverage 

industry should take digitalization to another level, particularly for small players like 

MSMEs in Food & Beverage industry. Digital innovation in Food & Beverage industry could 

help prevent such incidents in the future. Digital is now a must.

What Isentia Can Do To Help Clients

It is not easy to evaluate your brand performance in social media. Isentia can  
monitor and dig insights about brands’ campaign performance, : 1) before the 
campaign, 2) during the campaign and 2) after the campaign by assessing posts’ 
timeline, sentiment on your posts, engagement, to provide word cloud on netizen’s 
conversations in social media. 
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Yudha Prawira, Insights Manager, Indonesia

“The COVID-19 pandemic had a devastating effect on nearly all 

industries, however the Food & Beverage industry was able to 

adapt and continue to survive amid the pandemic. Continuing to 

innovate and be creative is the key to continuing to grow.”
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What Our Insights Leaders
In Indonesia Say

Rendy Ezra Mangara, Research Manager, Indonesia

"Food is still a major necessity for society. This is 

considered to be an opportunity for brands to create 

collaborations, initiatives, campaigns, or programs related to 

the Food & Beverage industry.”

Jessica Aditya, Senior Insights Analyst, Indonesia

“The massive disruption because of Covid-19 pandemic has 

triggered digitalization in various industries, including the Food 

& Beverage industry. Technology innovation plays a crucial role 

in helping F&B players, especially MSMEs, to recover from the 

economic hit. Thus, F&B industry needs to keep the innovation 

going by listening what people want.”
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Contact Us

Please do not hesitate to get in touch with 
us for more information on this whitepaper.

: isentia.com

: info.asia@isentia.com

: linkedin.com/company/isentia/

: facebook.com/isentiacom


