
The Royal Commission into Aged Care will investigate the deficiencies in the aged care 

system and will assist to shift the pace of change and reform. 

Breakout copy here 

Ensure you're informed with our exclusive aged care media briefing, covering top media and 
relevant spokespeople – delivered straight to your inbox.  

Management systems, staffing 
and organisational development 
Hygiene, quality of food and 
sanitary conditions
Instances of abuse, reportable 
assaults and neglect 

What is the Royal Commission 
into Aged Care Quality and Safety? 

Restrictions on 
freedom and 
movement including 
restraints 
Failure of care and 
theft of belongings 

The Terms of Reference will allow investigation 
across a range of issues including: 

Are you prepared? 

With the commencement of the Royal Commission, it is imperative for all aged care 
organisations to be aware of the media generated, and how this could affect your business or 
communications.  

Learn more at www.isentia.com/aged-care

ROYAL COMMISSION DAILY MEDIA BRIEFING 
 5 DAY
COMPLIMENTARY TRIAL
Simply visit www.isentia.com/aged-care to register for your exclusive media briefing.

Over 28,000 mentions about the Royal Commission for Aged Care Quality and Safety 
since its announcement in September 2018

https://www.isentia.com/contact-us/thank-you


Our exclusive aged care media briefing 

 
You can be assured you’re being kept fully informed about the Royal 

Commission with our Aged Care briefing. 

A succinct and comprehensive overview of what's happening throughout the Royal 

Commission into Aged Care Quality and Safety. 

Timing is everything. With specialist editors curating all key media items, we're in a unique 

position to offer you a comprehensive summary of media coverage that's impacting your 

organisation. 

 

Learn more at www.isentia.com/aged-care

Easy-to-digest content 

A daily update with key media items from 

print, broadcast and online media 

coverage. 

Drive action 

Have all media updates in your inbox by 8am every 

morning to help with decision making and planning. 

Engage members in a professional context 

Minimise email traffic for your key 

stakeholders. 

Encourage efficiency 

Cut through the noise and save up to 21 

hours of work for your media and 

communications team each week.  

PEOPLE SPEND AN AVERAGE 2.5 YEARS IN PERMANENT RESIDENTIAL CARE, 

JUST OVER 1.5 YEARS IN HOME CARE AND 1 MONTH IN RESPITE CARE 

ROYAL COMMISSION DAILY  
MEDIA BRIEFING 
 

5 DAY
COMPLIMENTARY TRIAL
Simply visit www.isentia.com/aged-care 
to register for your exclusive media 
briefing

WOMEN 
OUTNUMBER MEN 

IN AGED CARE 
SERVICES 2-1 
BECAUSE, ON 

AVERAGE THEY 
LIVE LONGER AND 

HAVE HIGHER CARE 
NEEDS

https://www.isentia.com/contact-us/thank-you

