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COMPETITOR 
ANALYSIS
Gain insight into the competitive landscape for your organisation’s
brand, product and communications strategy.
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INDUSTRY INSIGHTS

Gain insight into the volume and 
audience of your competitors.  

In this sample, CBA shows the equal highest volume of coverage as 
ASIC – but also that it reached the highest potential audience.

Interestingly ASIC’s coverage reached a lower audience despite being 
mentioned in a similar number of items.

So how do you now ensure that you’re getting the optimum reach for 
coverage you earn?
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COMPETITOR OVERVIEW

• Identify the trends in coverage as well as which competitors are the focus in 
the media.

• Understand the volume of media mentions for each of your tracked 
competitors.

Share of Voice Trends All Competitors

The competitor breakdown can be provided for different countries, regions or 
client-specific markets within a country.



SO WHERE DO YOU FIT?
It’s important to understand the perception of your brand and how you 
stack up against your competitors.

Do your business perceptions meet reality? For more information 
please contact:

Brett Kolodziej
t. +61 2 9318 4721
e. essentialsteam@isentia.com


