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Notable Trends

Car Launches Despite Economic Slowdown amid
COVID-19 Pandemic

In Southeast Asia (SEA), the strict movement control restrictions this year
due to the COVID-19 pandemic was expected to hit the automotive
industry hard, as with other industries regionally and globally. Or so
assumed. A study of digital journalism coverage and social media postings
in key Southeast Asian countries, namely Singapore, Malaysia, Indonesia,
Philippines, Thailand and Vietnam from 1 October to 15 November 2020
seems to suggest that despite being hard hit by the economic downturn
and restricted movement, car makers have continued to push momentum
with the launches of various car models.
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Car Launches Despite Economic Slowdown amid COVID-19 Pandemic

For instance, BMW Indonesia, keeping with the need to socially distance to keep safe during the COVID-19
pandemic, held a virtual launch of the BMW M2 Edition by Futura 2000. The brand has even delivered a
brand new BMW using container sized boxes as a precaution [1, 2]. Meanwhile, Honda also saw launches in
Malaysia, Philippines and Thailand [MY:1, 2] [PH: 1, 2] [TH:1, 2, 3]. Toyota was not one to be outdone with
launches in Vietnam, Malaysia and Philippines [VT:1, 2] [PH: 1] [MY: 1].

&
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https://www.liputan6.com/otomotif/read/4402729/bmw-m2-coupe-competition-futura-2000-dibanderol-lebih-dari-rp2-miliar
https://twitter.com/BMW_Indonesia/status/1259508902367920129
https://www.facebook.com/paultanautonews/posts/10164639652950195?__cft__%5b0%5d=AZVTO-uporjUxXECjwSQU2rbd-g9DtVxBrBJlko-GKSmjtJN04Xq8xJijWWPnpdI3kIlrBoT5IJy-p7FLMxIEinYgABU7wBu6O_cTY94M0fmWMtnFYIXcb387QDSw6FxIpHyGOQQf9qaGujwAiaMNNX9&__tn__=%2CO%2CP-R
https://paultan.org/2020/10/13/2020-honda-city-5th-gen-launched-in-malaysia-1-5l-s-e-and-v-rs-ehev-hybrid-world-debut-from-rm74k/
https://www.autodeal.com.ph/articles/car-news-philippines/2021-honda-city-grand-comeback-brands-best-selling-sedan
https://goflatoutph.com/2020/11/13/next-generation-honda-civic-teased-to-debut-this-november-17/
http://www.newswit.com/gen/2020-10-27/2ff845ded0bed5f9839740d55a1e7345/
http://www.newswit.com/gen/2020-11-03/8dac1272a3621bb3acfd1032846f6d92/
http://www.newswit.com/fin/2020-11-04/4b7b293acb0ca29e559c953b023dc206/
https://www.facebook.com/otosaigon/posts/2822434054691671?__cft__%5b0%5d=AZWIW-qTnsywGyYYFcKY7fWpsb2PtkatNhaqaFeB8SRRWj64NfqzYYJ5vLFcxyVA3ySwrvNjrrkPFX_BpLwbuxFwpZmpId4B8U7lqbnsWZwxeeUHdAdF1swvOFITSkbIInxlpxub1vKQhaFQIHTrjjOh&__tn__=%2CO%2CP-R
https://www.facebook.com/CafeF/posts/3520090504680323?__cft__%5b0%5d=AZXR9a5QdBrsXwqSXIDUrKks18vZ7XSHxrwRQNz_RBua0OyRSyONZaoCThp_zBkLsJBVe0Ug_uTKIp9_g8prhme9SlpYuHlg_v9n8XvYu3EM4F2rnikrgIVuoYzDCxFuuO3uhrkXapZvrB2BoiEcQnOd&__tn__=%2CO%2CP-R
https://www.autodeal.com.ph/articles/car-news-philippines/toyota-motor-philippines-quietly-launches-2021-land-cruiser-prado
https://paultan.org/2020/11/02/2020-toyota-yaris-facelift-open-for-booking-led-headlamps-std-aeb-and-lda-available-from-rm72k/

Notable Trends

Innovative Ways to Entice Customers

The car industry is seen as a key driver of GDP in
many countries and trouble in the automotive
industry could spell trouble for the wider economy
[1]. Some governments have offered aid to
companies but that may not be enough, as such,
carmakers around SEA who have been hit hard by
COVID-19 have turned to innovation as a way to
boost sales of their vehicles.
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https://www.weforum.org/agenda/2020/05/coronavirus-car-manufacturers-innovation/

\ | Innovative Ways to Entice Customers

For instance, Mercedes- Benz Malaysia (and Hap
Seng Star) launched the first Autohaus car dealership
with luxury boutiques in Malaysia aimed at providing
customers and their cars with exclusive Mercedes
Benz design series and accessories [1]. Meanwhile in
Indonesia, Mercedes-Benz just marked its 50"
anniversary with an event at the Wangherang factory
in Bogor, West Java featuring 2 locally assembled
popular high end SUV vehicles in Indonesia [1].
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https://www.facebook.com/keyauto.my/posts/2393383044291651?__cft__%5b0%5d=AZUeQsLluIc0-esLCgVtQjRxSlpp_AIzbQ2G4Ji28UYPydMgxZpARjlEYUHidBSVpUzElI8HJMn7oUy8ReNGyumRW3mCmWwInyoH-LCB01L6dkIdVk5NBxm2onVz6_7TsRDQHVlTjj6bbBrCdnOrZ9L_&__tn__=%2CO%2CP-R
https://www.carmudi.co.id/journal/rayakan-50-tahun-di-indonesia-ini-model-mercedes-benz-yang-diproduksi/#:~:text=Rayakan%2050%20Tahun%20di%20Indonesia%2C%20Ini%20Model%20Mercedes%2DBenz%20yang%20Diproduksi,-Rizen%20Panji%202020&text=Jakarta%20%E2%80%93%20PT%20Mercedes%2DBenz%20Indonesia,2%20kendaraan%20yang%20dirakit%20lokal.

Innovative Ways to Entice Customers

Over in the Philippines, Morris Garages (MG) Philippines
partnered with Miss Universe Philippines winners in a
competition for a chance to win one brand-new MG car [1, 2,
3]. Meanwhile Mazda Vietnam held a big promotion of all
existing cars and special edition cars to celebrate the brand's
100" anniversary and the 10" anniversary of the Thaco-Mazda

cooperation [1, 2.
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https://www.facebook.com/TheMissUniversePH/posts/829527774463438?__cft__%5b0%5d=AZWCkG-n7f8eOSpS0Qx_EpbsbJ6zsA94ta0nCoZNeuchrLnYKLz9b9_xrbYJbUAPTOcbI_aol4j3CFBbtZIuvmfPJS7jQTfAerAhtsiVyKoV2lFz074GMWX4n-ubpLl7wh11LPY2sbyzc6XhC3Gl6JtH&__tn__=%2CO%2CP-R
https://twitter.com/normant/status/1314943936184623106
https://normannorman.com/2020/10/10/miss-universe-philippines-2020-for-morris-garages-mg-philippines/
https://www.facebook.com/mazdamotors.vn/posts/3285292028263239?__cft__%5b0%5d=AZXdJ1FQSmmzbE4G70KHuGCnvJ5H27WGgE1s7rkDKrsPrQUAjpBNt6b5R43-oOmfmjwZLNHsnOHy0rMwZbHEp6ZRzlq6ZcBfTEMNsUYOai3k8ujwuckQAIuSUYp7yna9D1NYs-pSrhyzgTOLwyoeoTQg&__tn__=%2CO%2CP-R
https://www.facebook.com/otosaigon/posts/2795808420687568?__cft__%5b0%5d=AZW9HzDlTbJe-6f5vd0MqBGyNyfWkao0C-ZJ49OqxEf3iWXiUpuTdkCM-ifdOyWgzGGNYaPW8HuhJsu4U8ky2PIZ9vZxOdVYLDoQf7-XZFYZygri1vyFlc9URA2o7C6Ef0l692Myjp1R-otklwgSol6b&__tn__=%2CO%2CP-R

Notable Markets - Malaysia

Mentions of automotive brands both in online coverage and social media stand out in Malaysia as compared
to other key Southeast Asian countries, owing to high traction on posts. Digital journalism coverage was
largely business-centric and included news items on Perodua Malaysia recording the highest-ever monthly
sales in its 27-year history, despite the waves of nationwide lockdowns this year due to the COVID-19
pandemic [1]. Online coverage and social media posts about car launches by Honda Malaysia, Toyota
Malaysia, Proton Malaysia and BMW Malaysia also contributed to news items and social media buzz in this
period of analysis, again, despite the multiple lockdowns nationwide [1, 2, 3, 4, 5I.
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https://paultan.org/2020/11/03/perodua-records-highest-ever-monthly-sales-in-oct-26852-units-beats-previous-record-set-last-month/
https://paultan.org/2020/10/13/2020-honda-city-5th-gen-launched-in-malaysia-1-5l-s-e-and-v-rs-ehev-hybrid-world-debut-from-rm74k/
https://paultan.org/2020/11/02/2020-toyota-yaris-facelift-open-for-booking-led-headlamps-std-aeb-and-lda-available-from-rm72k/
https://malaysia.news.yahoo.com/proton-x50-difference-between-standard-063312063.html?guccounter=1
https://paultan.org/2020/10/22/g20-bmw-330e-m-sport-plug-in-hybrid-launched-292-ps-and-420-nm-56-km-electric-range-rm265k/
https://www.facebook.com/paultanautonews/posts/10164639652950195?__cft__%5b0%5d=AZW6Nig5RyDfrjSKilUruO_so7j34xlmhA9jCaS8PnBBM5wRMEGkKBgOmt6gr2H7flKRt4JFf8lMOXh7hZGYQD_AjPokhAPDGuMN_ajB2btYChhBGM9zF2PTz0FpfwaQvUaX2QYdYSZnF505U-hiIGP_&__tn__=%2CO%2CP-R

Notable Markets - Indonesia

Digital journalism coverage and social media buzz in Indonesia also pointed to more car launches amid the
COVID-19 pandemic and with restricted movement in the country. Nissan Indonesia, BMW Indonesia and
Mazda Indonesia contributed to posts and coverage on car launches in the country during this period of
analysis [1, 2, 3, 4]. Also in Indonesia, car brands used interesting ways to boost car sales given the current

economic downturn. [1, 2]

@isentia Isentia | The Automotive Industry Landscape in Southeast Asia



https://twitter.com/riizkyprdna/status/1326796928730935296
https://twitter.com/chandra1615824s/status/1326406948988858369
https://www.liputan6.com/otomotif/read/4402729/bmw-m2-coupe-competition-futura-2000-dibanderol-lebih-dari-rp2-miliar
https://otomotif.kompas.com/read/2020/11/11/142100715/ini-yang-spesial-pada-mazda3-100th-anniversary-edition
https://otomotif.kompas.com/read/2020/10/28/080200715/nissan-mulai-kirim-kicks-e-power-ke-konsumen-indonesia
https://www.carmudi.co.id/journal/rayakan-50-tahun-di-indonesia-ini-model-mercedes-benz-yang-diproduksi/#:~:text=Rayakan%2050%20Tahun%20di%20Indonesia%2C%20Ini%20Model%20Mercedes%2DBenz%20yang%20Diproduksi,-Rizen%20Panji%202020&text=Jakarta%20%E2%80%93%20PT%20Mercedes%2DBenz%20Indonesia,2%20kendaraan%20yang%20dirakit%20lokal.

Brand Analysis

Digital Journalism Coverage

Honda and Toyota were the top automotive brands observed on digital
journalism coverage in two out of six Southeast Asian markets — Honda in
Malaysia and Thailand, while Toyota in Philippines and Vietnam.

These were largely attributed by Honda Malaysia launching the new 2020
Honda City in four variants priced between RM74,191 and RM86,561
[1],while Honda Thailand was the brand with the number one market share
focused on the world's first Honda City Hatchback model as the first 5-door
eco car in Thailand [1].
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https://paultan.org/2020/10/13/2020-honda-city-5th-gen-launched-in-malaysia-1-5l-s-e-and-v-rs-ehev-hybrid-world-debut-from-rm74k/
https://www.prachachat.net/motoring/news-555409

Meanwhile, posts about Toyota in the Philippines was largely surrounding the
brand’s launch of new car models and the special service campaign to attend to
fuel pump concerns on its Innova and Fortuner models [1, 2, 3], and Toyota
Vietnam continued to be the leading brand in the car industry in Vietham
according to Interbrand's annual global brand equity ranking and a report by the
Vietnam Automobile Manufacturers Association (VAMA), naming Toyota Vios
the leading in terms of cars sold in Vietnam in September [1, 2].

Toyota was ranked top 5 among automotive brands in 5 markets — Singapore,
Malaysia, Vietnam, Philippines and Thailand; while Honda was found in 4
markets — Malaysia, Vietnam, Philippines and Thailand; Ford was found in 4
markets — Singapore, Vietnam, Philippines and Thailand, and Mercedes Benz
was found in 2 markets — Singapore and Vietnam.
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https://www.streettalkph.com/2020/10/18/toyota-steps-up-with-the-release-of-the-new-fortuner/
https://www.autodeal.com.ph/articles/car-news-philippines/toyota-motor-philippines-quietly-launches-2021-land-cruiser-prado
https://wheels.ph/toyota-motor-philippines-launches-service-campaign-checker/
https://autopro.com.vn/toyota-dan-dau-ve-gia-tri-thuong-hieu-lang-xe-bo-xa-mercedes-bmw-va-audi-20201021162939303.chn
https://www.24h.com.vn/san-xuat-tieu-dung/nhieu-mau-xe-e-am-chi-ban-duoc-vai-chiec-trong-ca-thang-c60a1189910.html#:~:text=%C4%90%C3%A1ng%20ch%C3%BA%20%C3%BD%2C%20th%E1%BB%8B%20tr%C6%B0%E1%BB%9Dng,Ciaz%20(sedan)%2012%20xe

Singapore Malaysia Vietnam Philippines Indonesia Thailand
Brand Vol Brand Vol Brand Vol Brand Vol Brand Vol Brand Vol
1 Mercedes-Benz 918 Honda 992 Toyota 2513 Toyota 257 Suzuki 2,435 Honda 36
2 Tesla 905 Perodua 793 Honda 2,132 Honda 166 Toyota 2,254 Isuzu 24
3 Ford 822 Toyota 748 Hyundai 1,868 Ford 122 BMW 879 Ford 18
4 BMW 499 Proton 517 Ford 1,670 Mitsubishi 121 Daihatsu 842 Toyota 12
5 Toyota 487 BMW 356 Mercedes-Benz 1,515 Hyundai 100 Hyundai 708 Nissan 10

Table 1: Digital Journalism Coverage for Automobiles in Southeast Asia
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Brand Analysis

Social Media Buzz

Toyota was the top automotive brand mentioned on social media in two markets — Thailand and Vietnam.
Buzz for Toyota in Thailand was driven by mentions of several Toyota-related events [1, 2, 3], meanwhile for
Toyota Vietham, buzz included posts on lower sales for Toyota Camry due to COVID-19 and a review of the
Toyota Innova 2020. [1, 2]
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https://twitter.com/JaneanGroup/status/1313410646877167616
https://twitter.com/honeyht_/status/1320409357037649921
https://twitter.com/JennisFCTH/status/1320906687033741312
https://www.facebook.com/CafeF/posts/3520090504680323?__cft__%5b0%5d=AZUuM8U7CglwU1Jej5FlWn_0maacP-mHn7tSjCqrGUAScusZJR_yPquSa_0x7S_I17N0dT5D6G_W_V3a_IQmv9vXtp-q_BlvMPJpUBsh_pQp1A4ron-pHLtj58HJx9uoQ9IzfjWdrxxw4uGF7R_HpNmr&__tn__=%2CO%2CP-R
https://www.facebook.com/otosaigon/posts/2822434054691671?__cft__%5b0%5d=AZVyH7uW84RK282Cug1s0R0cLwIaHJwqWaDr8U88o-Ec8gnLCkxBLGP09kxjKqQia6ZUIFI6qKLfHE_a8wOOMODxCU9ctuZcXZRCDn_Az1lWeV5nlGNIpcuRJopb2ezaOEWwrRgaun_cFpRK0iVmfLrA&__tn__=%2CO%2CP-R

Social Media Buzz

Mercedes Benz was ranked top 5 among automotive
brands in 4 markets — Singapore, Malaysia, Viethnam
and Singapore, while Honda was ranked top 5in 4

markets — Malaysia, Vietnam, Philippines and Thailand
and Toyota was found in 4 markets — Malaysia,
Vietnam, Philippines and Thailand.
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Singapore Malaysia Vietnam Philippines Indonesia Thailand
Brand Vol Brand Vol Brand Vol Brand | Vol Brand Vol Brand Vol
Audi 4,992 Perodua 110,966 Toyota 1,876 | Honda | 1,465 | Suzuki 10,590 | Toyota 9,932
Kia 4107 Honda 29,432 Mazda 1,800 | Toyota | 361 Suzuki 10,590 Honda 3,532
Tesla 2,975 Proton 26,629 Vinfast 1,784 MG 301 Toyota 10,364 Ford 2,181
BMW 2,834 Toyota 11,555 | Mercedes-Benz | 1,505 Isuzu 166 BMW 4,659 Nissan 1,853
Mercedes-Benz 2,077 Mercedes-Benz 10,639 Honda 1,364 | Nissan | 143 Nissan 4238 | Hyundai 856

&isentia

Table 2: Social Media Buzz for Automobiles in Southeast Asia
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“The "local factor" has become a competitive advantage in the car industry. Besides being trusted as having
the best quality and durability, the Japanese brands like Toyota, Honda, Mazda have also strengthened the
"Japanese brands for Vietnamese" image via focuses on locally assembling models and Corporate Social

Responsibility programs. The local brand, Vinfast, cannot be ignored. After more than one year of selling

commercial vehicles with 03 models of Fadil, Lux A, and SA, Vinfast has successfully become the leading . _ _
Nhi Tran, Senior Insights

brand in the A-segment, posing a significant threat to the foreign brands. Manager, Vietnam
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Ho Paik San, Associate
Insights Director, Malaysia

&isentia

“The auto segment in Malaysia is seeing gradual recovery despite some key

challenges such as stricter lending approvals from financial institutions and

unfavourable foreign exchange environment. With new car launches such as
Proton X50 and the all-new Honda City, consumers remained incentivised to
take advantage of the government stimulus packages including a waiver of

sales taxes on cars until the end of 2020
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‘In Singapore, we observe growing interest in electric cars as the
government pushes various initiatives to encourage early adoption.

Its netizens actively participated in discussions comparing the offerings of
electric car manufacturers such as Tesla and BYD, as well as the new
launches of traditional manufacturers such as BMW."

Jenna Wang, Senior
Insights Manager,
Singapore
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“The 2020 to 2021 transition will be even more exciting as the automotive industry’s focus
is giving more attention to Indonesia, Philippines, and Thailand. It may be said that the
emerging markets in Southeast Asia are key and pivotal to the automotive industry’s
continued growth, as global vehicle purchases continue to climb. Notably, the current

pandemic’s restrictions in public transportation including social distancing measures, have

been a factor in pushing for potential buyers to become full-fledged car owners not only

Regional Insights for ease of mobility, but also affecting purchase decisions and intentions on factors such
Manager for Emerging

as convenience and most especially safety.”
Markets, SEA
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Please do not hesitate to get in touch with us

for more information on this whitepaper.
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