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ABOUT ISENTIA
 

Powered by technology,
inspired by people

Our mission is to help organisations, like
yours, leap forward. 
 
We ask questions, seek information and
create simplicity in an ever-expanding
media landscape.
 
With more than 30 years’ experience
working with the biggest brands across
Asia-Pacific, we continue to be curious
and were listed on the Australian
Financial Review’s 50 Most Innovative
Companies last year.
 
We’ll give you a wealth of relevant
information, at speed, with the tools to
take action and give you an edge over the
competition. 

KELVIN KOH PRASHANT SAXENA

SYLVIA HENG USHA RANI MARK CHONG VIVHEK BHANI



From Singapore to Sydney, we've got you covered!

We have access to integrated media data combining online,
print, broadcast, digital and social for 12 markets. This is also
customisable for your industry and market.  

ALL-IN-ONEOUR DATA, OUR INSIGHTS
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MONITORING
MEDIA MONITORING TOOL
Data Visualisation, Automated Reports

INSIGHTS
KEY METRICS
Driving tangible PR/marketing ROI, outcomes & applications

ADVANCED ANALYTICS
ADVANCED INSIGHTS
Trend-spotting, Segmentation, Campaigns, Reputation analysis



IDENTIFY
CONSUMER NEEDS

DISCOVER RELEVANT
CONSUMER SEGMENTS

SPOT CONSUMER
TRENDS

MEASURE CAMPAIGN
PERFORMANCE

TRACK BRAND
 PERFORMANCE

INFLUENCER
MANAGEMENT

COMMUNICATE
ACROSS MAINSTREAM

& SOCIAL MEDIA

SOLUTIONS
WE PROVIDE

REPUTATION
ANALYSIS
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SOCIAL
SEGMENTATION

5-hour activation for crisis reports. Understand WHO 
is talking and HOW are they talking, to craft
appropriate responses to counter key narratives. 
 
Regular reports on a daily, weekly, monthly and yearly
basis are also available.  2 Understand WHO is talking and HOW are they talking,

with a combination of data science and qualitative
analytics, for greater effectiveness in crafting your
campaigns.

CRISIS REPORTING



Identify and analyze WHAT is the public perception of
a public figure, and the association with his/her key
mandate and interest areas. 
 
Conduct a trait analysis based on a set of predefined
traits (Competence, Connectedness, Public Serving,
Personability), with the ability to benchmark. This can
also be done for personalities in other countries.

4

Evaluate HOW your organization is perceived, WHAT
triggered conversations, WHAT drives sentiments
about your organization.

PROFILING REPORTS REDEFINING 
BRAND HEALTH

3



DEEP DIVE into
every aspect
of your
Mainstream
Media efforts SocialMainstream

5

MAINSTREAM
INSIGHTS



Communications Marketing Intelligence/ 
Enforcement

Community 
Engagement Foreign liaison/

Engagement Research &
Strategy

CUSTOMISED SOLUTIONS 
FOR EVERY DEPARTMENT

Strategic
communications

Reputation
Management

Maximising ROI Understanding
Global Issues

Power of Social
Datapoints

Market Research
using Social

Quick turnaround 
 of reports

Maximising ROI

Profiling Reports

Tracking
Campaigns

Content Creation

Benchmarking

Effective Track
Earned Media

Maximising ROI

Identify Needs

Agency Audit Capture Suspicious
Content

Comprehensive
Coverage

Understanding
Behaviours

Profiling Reports

Auditing Key
Spokespeople

Crisis Comms



Reputation AnalysisReputation Analysis



reputation
 
noun [ C usually singular, U ]
the opinion that people in general have about
someone or something, or how much respect or
admiration someone or something receives, based
on past behaviour or character.



WHA T  I T  I S

Our  reputation  analysis  uses  an  integrated  framework  that  blends

social  media  conversations  and  survey  data  in  order  to  reveal  a

comprehensive  view  on  what  people  say ,  think  and  feel  about  your

organisation .

 

Our  framework  looks  into  the  most  important  drivers  of  organisational

reputation ,  representing  three  levels :  Strategy ,  Culture ,  and  f inal ly

Delivery .  We  unpack  each  to  reveal  opportunit ies  and  weaknesses ,

along  with  demographic  insights  and  where  neutral  audiences  may  be

influenced .

 

WHY  IT 'S  BETTER

Not  only  is  the  mix  of  social  media   and  survey  analysis  a  game

changer ,  we  can  also  deliver  this  product  back  to  cl ients  faster  and  at

a  better  price  than  others  in  the  market .

 

WHA T  D O  WE  C A L L  I T

Isentia 's  Reputation  Analysis .  We  call  the  overal l  score  a  'RepID '  score ,   

that 's  weighted  on  our  own  -10  to  +10  scale ,  that  can  easi ly  work  in

with  other  metrics  cl ients  use  today .   

 

WHO  WAN T S  I T

From  CEOs  and  CFOs  who  understand  the  value  reputation  holds ,  to

Heads  of  Comms  and  Marketing  looking  for  a  quick  way  to  benchmark ,

protect   and  inf luence  their  organisational  reputation .  HR  leaders  are

also  conscious  of  reputation 's  power  to  attract  or  deter  talent ,  and

COOs  are  connecting  the  dots  between  a  fai lure  to  deliver ,  and  the

impact  this  has  to  an  organisations  reputation .

 

C H E C K  O U T  O U R  S AM P L E  R E P O R T  A T :

H T T P : / / B I T . L Y / I S E N T I A R E P L A U N C H

R E P U T A T I O N  A N A L Y S I S



Data
 

What people say about you
500

Total sample of social media posts
 

June - August 2019
Monitoring period

 
 

What people think about you
500

Total sample of survey respondents
 

National and online
Survey scope and method



I s e n t i a ' s  R e p u t a t i o n  A n a l y s i s  i s  s e t  t o  b e  a  g a m e -
c h a n g e r  i n  t r a d i t i o n a l  m e d i a  i n t e l l i g e n c e  a n d  m a r k e t
r e s e a r c h  c i r c l e s .  I t  b l e n d s  o r g a n i c  s o c i a l  m e d i a
c o n v e r s a t i o n s  a n d  s u r v e y  d a t a  t o  p r o v i d e  a  m o r e
c o m p r e h e n s i v e  a n d  m o d e r n  v i e w  o f  w h a t  t h e  p u b l i c
s a y s ,  t h i n k s  a n d  f e e l s  a b o u t  a n  o r g a n i s a t i o n .
 
I s e n t i a ’ s  R e p u t a t i o n  A n a l y s i s  u s e s  a n  i n t e g r a t e d
f r a m e w o r k  t h a t  e x a m i n e s  t h e  t h r e e  m o s t  i m p o r t a n t
d r i v e r s  o f  o r g a n i s a t i o n a l  r e p u t a t i o n :  s t r a t e g y ,
c u l t u r e ,  a n d  d e l i v e r y .  
 
A l l  t h r e e  d r i v e r s  a r e  a n a l y s e d  i n d e p e n d e n t l y ,  a n d  t h e
r e p o r t  i n c l u d e s  a n  o v e r a l l  R e p I D  s c o r e  o n  a  s c a l e  o f
- 1 0  t o  + 1 0  w h i c h  i n t e g r a t e s  t h e  s t r a t e g y ,  c u l t u r e  a n d
d e l i v e r y  s c o r e s ,  a s  w e l l  a s  p r o v i d i n g  d e t a i l e d
i n f o r m a t i o n  o n  p e r f o r m a n c e  a c r o s s  e a c h  d r i v e r .  
 
R e p I D  i s  d e s i g n e d  t o  h e l p  o r g a n i s a t i o n s  a c r o s s  A P A C
b e n c h m a r k ,  s t r a t e g i s e  a n d  m e a s u r e  r e p u t a t i o n .

R E P U T A T I O N  A N A L Y S I S
F I N D  O U T  M O R E



Email: singapore@isentia.com
Phone: +65 6593 9888
Website: isentia.com
 
 

ISENTIA 

TEAM

NOTESOUR CONTACT


